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Success 2.0
The 1-Hour Marketing Plan

Make Marketing Easy So You Get It Done!

Workshop
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Welcome!

Strategies To Make Marketing Easy

3 Keys For Success

Easy Marketing Goal Setting

Put Your Easy Marketing Plan Together
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Tried it all...
Strategies

Start And Stop

Goals
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Don’t worry, there’s hope!
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This is for you if...
• High-achiever who wants more
• Sales Executive
• Know Marketing Is Important
• Like Things Simple
• Don’t Know Where To Start
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Not for you if...
• Another shiny object
• Not willing
• Not open to change
• Wait until everything’s perfect
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• Certified Financial Planner
• Certified Success Coach

• Certified Business Coach
• Money Expert

Meet Your Guide

Hello
!

Therese Nicklas
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Let’s Get Started!

Commit To A Strong Q-4
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Therese Nicklas

“If it’s been done 
before, it’s not 
impossible.”

My Belief
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Who
Your Ideal 

Client

What You’ll Learn Today...

Where
Are They

What
Problem
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Step 1:  Who
Your Ideal 
Client
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Yogi Berra

“If you don’t know where you’re going, 
any road will get you there.”
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You’re NOT For Everyone!

You are in the driver’s seat
If you try to serve everyone 
you will serve no-one
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Your Avatar

• Demographics...
• Psychographics...
• Location
• Problem
• Your Solution
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Your Dream Client
• You love working with them
• You get them awesome results
• You solve a BIG problem
• There are many more like them
• They are willing to pay to solve their problem
• They have the money to solve their problem
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Specificity = Profit
“I’m A Realtor”

Or...

“Realtor who helps 2nd Time Homebuyers find their forever 
home, sell their first one for top dollar and coordinate both 
transactions so their financing is seamless
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Specificity Formula

• Your Ideal Client’s Problem

• Your Secret Sauce (Solution)

• The Result They Get
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What Is...
Their Big 
Problem
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• Better Than Anyone Else
• Easy

• Natural
• Client Willing To Pay

What Do You Do...

20

Learn How to
Find Your 
Ideal Client

21
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Where Are Your Clients?
• Social Media
• Email
• Legacy Media
• Direct Mail
• Podcast
• Cold Calling
• Networking
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Social Media

• Facebook
• Instagram
• Youtube
• TicTok
• Linkedin
• Pinterest
• X (Formerly Twitter)

What Channel Or Channels Are They On...
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Decide Which Resource To Use...

Frequency/Popularity

Consistency Is Key

Commit To A 
Schedule
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You Can 
Accomplish 
Anything With 
The Right Plan

25

Create Your Plan
Execute With Intention
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Your “Marketing Mindset”

Positive Mindset + Action 
= Success!
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Henry Ford

“If You Think You Can, Or You 
Think You Can’t, You’re Right.”
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Plan Your Work Then 
Work Your Plan...

Channe
l

Schedule Notes

Emai
l
Direct 
Mail

Linkedi
n

Networkin
g
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Automate!

Email Social 
Medial

Blog 
Posts

Constant 
Contact

Awebe
r

Mailchim
p

Flodes
k

Coschedule

Buffe
r

Hubspot

Hootsuite

Copy AI

Jasper

Content At 
Scale

Wordpress

30
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Week of:

MONDAY

TUESDAY

WEDNESDAY

THURSDAY

FRIDAY

NOTES FOR NEXT WEEK

WEEKLY CONTENT PLANNER

GRID STORIES REELS LIVE | EVENT

WEEKEND

31

• Choose Your Tools
• Create a “Theme”

• Build Your Email List
• Create A Lead Magnet
• Follow Up Sequence

• Build On Your Story

Build Your Funnel
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Client Experience

Terri helped me realize 
my worth and build my 
confidence so I had the 
courage to go after the 
right clients, and get 
paid what I deserve!
L. B. J.
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Chunk It Down!
• Make a list
• Pick ONE THING
• Chunk it down into 5 steps
• Lather, Rinse, Repeat

Solution
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S.M.A.R.T. Goal System

• Specific
• Measurable
• Attainable
• Relevant
• Timely
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S.M.A.R.T. Goal System

In 2025, I will start sending 
social media posts.

Wrong Way...

36
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S.M.A.R.T. Goal System

To build my business, I will 
schedule social media posts on 
the first Saturday of each 
month, starting November 1, 
2025. 

Right 
Way

37

S.M.A.R.T. Goal System
Next steps - just do it!

Write out 5 steps that will get you to your goal
• Write the posts
• Schedule the posts
• Plan the next month
• Create a backup plan 
• Find your major motivator
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Would YOU like to stop worrying 
about business growth, and start 
working ON your business?
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Find A Guide
• Shorten the learning curve
• Know you’re not alone
• Be part of a community of like-minded individuals
• Get clarity
• Stay focused

Solution

40

Terri helped me realize what I 
wanted out of life.  This was a year 
of transition for me.  I needed her to 
coach me through decisions I was 
making that will affect my financial 
health long term.  I thought I only 
needed a sounding board, but Terri 
turned out to be so much more.  I 
recommend her with 5 stars!
S. O.
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Keep, Stop, Start

42
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Your roadmap to “True Wealth”

• Shift your mindset
• Keep, stop, start 
• Pick your ONE THING for creating major 

motivation
• Write it out in the S.M.A.R.T. goal format
• Take intentional action every day

43

Do YOU want “True Wealth”?

“To live, to love, to learn, to 
leave a legacy.”  Stephen Covey

Enjoy what money can’t buy...
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Do YOU Want To Experience Time & Money 
Freedom?

(On a Scale of 0 to 10)
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Do YOU Want A Mindset Free Of Limiting 
Beliefs?

(On a Scale of 0 to 10)
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How Will YOU Feel To Have Confidence You’re 
Making Smart Decisions So You Achieve Your 

Goals And Dreams?

(On a Scale of 0 to 10)
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How Will YOU feel to finally have the time and 
money to have the life experiences you’ve only 

dreamed about?

(On a Scale of 0 to 10)
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INVITE

Free Breakthrough Call

RSVP
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Questions?
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Your Next Steps
Breakthrough Call Link
https://wealthcoachforwomen.com/30

Scan Here Online Contact Card
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https://wealthcoachforwomen.com/30
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Thank You!
Breakthrough Call Link
https://wealthcoachforwomen.com/30

Scan Here Online Contact Card
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https://wealthcoachforwomen.com/30

